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MAKE ININDIA POLICY INITIATIVES

Am“‘l]l'.lcale;h'!ukciu lnudlia program includes major new initiatives dﬂig':'”d.mﬁt::lhm m;:imm' foster
wmmeﬁmmﬂmmy,m:dhﬁhlheﬂ-iﬂ*ﬂmmf"”f. s, T :msﬂu *
1ias taken anunberof FDI Policy reforis, whicharcbold nd Hstofie BEEF L e o
Gummmnredimcwdmnnpm:n:wswmrsrnrfmignqmmmm@tau simp |f};m5mhﬂrﬂmﬁﬁm
of e FDI policy. These policy refoms are meantto rmﬂdﬂ_‘m"fdwbﬂmm& s
of foreign investment in the COUDIry. I order to provide cnlmq.-' to the e-comumerce sector, the Govempme,
s issued idelines for forcign investentn the sectos o S ST e
innovation is paised for phenomenal growth. New senarteities and industrial clusters, being developeq iy
identified industrial carridors having conpectivity, W youtl-focused prograits anc st flon dedicatedyy
developing specialized kil Fivcindustial corrdor projects have been ideaified, plantid and launchegy
e tof Idiain the Urion Budget of 2014-2015, to provide an impefus o indlustrialisutionag
lanned urbanisation. I cach of these carridors, manufacturing wittbe ey econontic driver atd (hese
+ et are seeil & critical in raising the share of manufacturing in India's Gross Domestic Product fromhe
cumcit levels of 15% to 16% to 25% by 2022. Along these corridors, the development of 100 Smart Cigies
has also been envisaged in the Union Budget of 2014-2015, These cities are being develaped to inegrue
the fiew workforee that will power manufacturing along the industrial corridors and to decongest India's
urban ousing scenario. roil
Keywords: Make in India, Ease of doing business, FDI, GDE
l;:lzutﬁm:- New Processes for Make In India Policy -
- Doing business in Indiajust got easier—new de-licensing and deregulation measures ing complexity
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A Study of Impact Of GST
on Agriculture Sectore

Mr. Abhijeet Kamble
Asst. Prof. In Commerce, Night College of Arts & Commerce, Kaolhapr,

Abstract

The GET was expected to sulsme i vimiety of taxes and simplify U indiroot tox regime. The
“mpowered Committee (EC) was mandated in 2007, to bring about consensus among the States to move
lownrds GET. The important stakelwoldiers in the process were the Government o India (Gol), inlividual
States, industry. Reform in lax administration is as important as tax policy fir mobilization of revene, miven
the present state of diversities in tax administzation across povernments, it is cupected thal tax administralion
refirms will be taken up sooner than bater to enable tax officials to administer the GST cfficiently, Bymoving
towards GS T, it would be difficult for individual States to deviate from harmonized strocture of GST and it will
further enhance the importanee of tax administration to achieve revenue objectives of the State Govemmentz.
The proposed transition to GST regime in the near fiture is expected to bring in a significant change in the
economic environment of the country, With a reduction in the extent of cascading in the tax regime, it is arpoed
by some, that move 16 GST would result in expansion of economic activity.

Keywords — G8T, Indirect tax
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Introduction

Indian system of taxation of goods and services is characterized by cascading, distortionary tax on | .

production of goods and services which leads to miss-allocation of resources, hampering productivity and
slower economic growth, To remove this hurdle, a pure and simple tax system like GST (Goods and Service
Tiax) is need of the hour i the country.

The Constitution Amendment Bill for Goods and Services Tax [GET) hes been approved by The
President of India post its passage in the Parliament {Rajya Sebha on 3 Awgust 2016 and Lok Sabha an 8
August 2016) and rafification by morethan 50 percent of state legislatures.

Goods and Service Tax (GST) Bill

The fill form of G5T 15 Goods and service bax. So, it is also called & Good and Service Tax bill, This
bill is one of the remarkable changes in India's Indirect tax changes since the beginning of the economy. GST
15 a tax levied when consumer buys any good or service, There are three components of GST-

I} Central G8T {CGST) - it will be Levied by Centre

2)  StateGST (SGST)~ It will belevied by State
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3) Integrated GST (IGST)— Tt will be tm:edwﬂm’:}&éﬁ\ﬂmmn ntesta
Good and Services
How G‘:’I is different from other taxes o L
Currenlly there are many indirect taxes. We all know ahuutﬂm'!ax , Vat, Luxury tax ete. You can
sectthesedixes whenever you check out from a hotel and whenever you pay the bill at restaurant. The bill they
ofler to you contains these taxes,
= Now, what GST does is that it combines all these taxes into one, i.e, subsumes 51l othes
indirect taxes. It is done for all the Central level and State level taxes,
Thenature of GST is that it taxes only the final customer. Hence the cascading of taxes is

avoided and production eosts are cut down,
Following is the list of the taxes that are subsumed by GST
Central Level Taxes — Uentral Kxesse Duty, Additional Excise Duty, Service Tax, Countervailing
Druty and special Additional Duty of Customs
State Level Taxes — State Value Added Tax or Sales Tax, Entertainment Tax, Octrod and Entry Tax,
Purchase tax, Luxury Tax, Taxes on Lottery, Betting and Gamnibling
So, this means that GET clubs almost all indirect taxes topether that are Jevied by central and State
Cronsemrments.
Features of GST
. The power to make laws inrespect of supplies in the course of inter-state trade or commerce
will be vested only in the Union Government. States will have the right to levy GST on intra-
state transactions, including on serdees,
» The Centre will levy IGST on inter-state supply of goods and services. Import of goods will

R sjes I besicensoms dety B8 T———

. (5T is defined as any tax on supply of goods and services other than on alcohol for human
consumption.

. Central taxes such as Central Excise duty, Additional Excise duty, Service tax, Additional
Custom duty and Special Additional duty as well as state-level taxes such as VAT or sales tax,
Central Sales tax, Entertainment tax, Entry tax, Purchase tax, Luxury tax and Octroi will
subsume in GET

¥ Petroleum and petrolem products, i.e., crude, high speed diesel, motor spirit, aviation tur-
bine fuel and natural gas, shall be subject to GST - date to be notified by the GST Counil,

. Provision will be made for remaoving imposition of entry tax /Octroi across India.

mocio-Economic Impact of GST - 59
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3 Integraled GST (1GST) - It will be levied by CW
Ciood wnad Services
How GST is different from other taxes
Currently there are many indirect taxes. We all know about Service Tax, Vat, Lusury tax ete. You ean
soe these s whenever you check out from a hotel and whenever you pay the bill at restanzant. The bill they
olEer by comlaing these taxes,
Now, what GST does is that it combines all these taxes into one, i.e. subsumes all other
indirect taxes. It is done for all the Central level and State level taxes.
: The nature of GBT is that it taxes only the final costomer. Hence the cascading of taxes is
avotded and production costs are eut down,
Following is the list of the taxes that are subsumed hy GST
Central Level Taxes— Central Excise Duty, Additional Fxcise Duty, Service Tax, Countervailing
Duty and special Additional Dutyof Customs
State Level Taxes— State Value Added Tax or Sales Tiox, Entertainment Tax, Octroi and Entry Tax,
Purchase tax, Luxury Tax, Taxeson Laottery, Betting and Gambling
S, this means that GST clubs almost all indirect taxes together that are levied by central and State
Crovermments.
Features of GST
The power to make laws in respect of supplies in the course of inter-state trade or commerce
will be vested only in the Union Government. States will have the right to levy GST on intra-
state transactions, including on services,
. Thi Centre will levy IGET on inter-state supply of goods and services, Import of goods will

be subject to basic customs duty and IGS T,

* GST is defined as any tax on supply of goods and services other than on aleohol for human
consUmption.

. Central taxes such as Central Excise duty, Additional Excise duty, Service tax, Additional
Custom duty and Special Additional duty as well as state-leved taxes such as VAT or sales tax,
Cenfral Sales tax, Entertainment {ax, Entry tax, Purchase tax, Lucury tax and Octrod will
suhsume in GST.

Petroleum and petroleum products, i.e., crude, high speed diesel, mator spirit, aviation tur-
bine fuel and natural gas, shall be subject to GST - date to be notified by the GST Council.

. Provision will be made for removing imposition of entry tae /Octroi across India.

Socio-Economic Impact of GST - 59
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Emlertmmment tax,, imposed by states on movie, theatre, ebe., will be subsumed mGST,hut
larxes on enlerizinment at panchayat, municipatity or distrct level will conginue,

CIET muy be levied on the sale ol newspapers und advertisernents. Thas would mean substan-
tedd incremental revenues for the Govemmint,

Stamp duties, bypically imposed on legal agreements by states, will continue to be levied.
Administration alGST will be the responsibility of the GST Coursedl, which will be the apex
policy miking body for GST, Members of GST Couneil comprise Central and State ministers
in charge of the finance portfolio.

Ouods aod Servives T Netwouk (GETH)

Advantages
Introduction of G5'T will bring following henefits

Multiple Thxation is removed

Goods and Services are taxed af same rate

Taxes on the Manufacturers are reduced

[t helps i the seamless flow of credit in the country

Wider tax base, necessary For lowering tax rates and eliminating classification disputes
Ratonalization oftax structure and simpli fication of compliznce procedures
Antomation of complisnice procedures to reduce emors and increase efficiency

Disadvantages

The tax on services would go from 14 to 209 atter the implementation of GST

The Tax on retails will almost get doubled
The tax on imported Goods will be around 6%
There will be control on every system by the Central and State Governments

Exclusions in GET
Fallowing products areexcluded from G3T -

-

Petroleum Products
Aleoholic Beverapes
Digscd

Tohacen

One Word
GET will timpact the o strueture, tax incidence, tax complitation, tax payiel, compliaee, credit
utilization and reporing, leading to & complete overhaal of the current indimect i system

Socio-Economic Impact of G5 - 060
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inpm
comsumption. Although (here are noticenble benefits oFGST, it doesn 't e tha itis perfect, There GST will
Bervea far-reaching inpact on almost all the aspects of the business aperations in the country, for instunce,
pricing of prodiets and services, supply chain optimization, [T, accounting, and tax compliance systems. ILis
wnportant o consicder the GET reform as a process rather than an event. Onpe the basic features of the tax are
wplementead, it would be necessary to improve the structure and operational aspects of the tax over time,
45 1 will mark the consummation of third generation fiscal reforms and would aceelerate India's joumney to
the wrbitof economic superpowers of the world ceonomy
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An overview of start up India
scheme

mr.Abhijeet Kamble
Asst, Praf, in Commerce,
Might Coliege of Arts and Commerce,
Kolhapur (M.5.)

Abstract

Startup India s & Government of India
flagship initiative to build Startups and nurturs
imhovation, Through this iniiative, the Govern
ment plans to empowerStartup ventures to hoost
entrepreneurship, economic gproweth and
employment acrass India. Startup India
campaign is based on an action plan aimed at
promoting bank fimancing for start-up ventures
to boost entreprenetrship and encourage start
ups with jobs creation. Itis focused on to restrict

role of States in policy domain and to get rid of
“license raj" and hindrances like in land
permissions, foreign investment propoasal,

environmental clearances. It was organized by
Department of Industrial Policy and PFramotion
(DIPP]. Startup india is a revoletionary scheme
that has been started fo help the peaple who
wish to start thelr own business, These people
have ideas and capability, so the government
will give them support to make sure they can
implerent their ideas and grow.
Key Words -

startup india , entreprensurship .
Introduction

“Start-Up India Action Plan” aims to
enable an eco-system to promote and nurse
entreprensurship across the country. Startup
India in an action plan to develep an ecosysiem
o premete and nurture entrepeeneurship across

l % Printing Area

the country. Thiz iz based on an action plan
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stingbank financing for start-up

“batsl entrepreneurship and
encoyurage startups with jobs creation. Startups
are being highly enceuraged by the government.
The Ministry of Human Resource Development
[HRO}) @nd the Department of Sclence and
Technolopgy have agreed to partner in an
initiative to set up cwer 75 startup support hubs
in the Mational Institutes of Technology (NITs),
the Indian Institutes of Information Technology
[11i75), the Imdian Institutes of Science Education
and Research (I5ERs) and Mational |nstitutes
af Pharmaceutical Education and Research
[MIPERS).

What is a startup #

& startup Is an entity, private,
partnership or limited liability partnership (LLF)
firm that is headguartered in India, which was
openad less than five years ago and have an
anmissl ternoyver less than B2 crom, 10 oe
eligible for considering as startup, the entity
should not be formed by splitting up or
reconstruction and its turnaver should not have
crossed Rs25 crore during its existence,
Eligibillty for startups

To become eligible as a startup and get
@ green signal from the Inter-Ministerial Board,
the entity should be the one which alms 1o
develop and commercialise, a new product or
service or process or a significantly improved

regard to innovative nature of busine =T
format specified by DIPP, from an Incubator
recognized by Gol or be funded by an Incubation
Fund/ Angel Fund/ Private Equity Fund/
deceleratorfangel Network duly registerad with
SEB| thal endarses innovative nature of the
business or be funded by Gol as part of any
specified scheme to promaote innovation or have
a patent granted by the Indian Patent and
Trademark Office In areas affilisted with the
nature of business baing pramaoted,
Benefits to entrepreneurs
1. Simple process

Government of India has launched
maohile app and a website for casy registration
for startups. Anyone interestad in settingup a
stariup can fill up & simple form on the websie
and vpload certain documents, The entire
process & complately onfine
2. Reduction im cost

The povernment also provides lists of
facilitators of patents and trademarks. They will
provide high quality Intellectual Property Righl
Services Including fast examination of patents
at lower feas. The government will bear all
facilitator Tees and the startup will bear only
the statutory fees. They will enjoy 805 reduction
In cost of filing patents.
3, Easy access to Funds

# 10,000 crare rupess fund is set-up by

existing product or service or process that will
create or add value for customers or workflow.
Products, services or process, which do not have
potential for commoercialisation or is undifferen
tiated or have no or limited Incremental value
will not be considered under the Scheme. To be
considered as eligible as startup the entity,
should be supperted by a recommendation (with
regard to innovative nature of business), in &
format specified by DIPP, from an Incubatar
established in a post-graduate college in India
an incubator, which is funded (in relation 1o the
project] from Gol as part of any specified scherme

1o promote innovation a recommendation (with

gavernment to provide funds to the startups 2s
wenture capital. The government is also giving
guaraniee io the lenders toencourage banks
and ather financial institutions for neowirding
wenture capital.

4. Tax holiday for 3 Years

Startups will be exempted from incom e

"tax for 3 years provided they get & certificaticn

from Imter-Ministeral Board (IME].
5. Apply for tenders

Startups can apply for government
tenders. They are exempled from the “prior
experience/turnover” criteria applicable for
normal companies answering to governmant
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tenders.
£, RED facilities

ceven new Research Parks will be set
up to provide facilities to startups in the R&D
sectar
7. No time-consuming compllances

Warious compliances have been
slrnplified for startups to sawe tima and money.
Startups shall be allowed to self-certify
compliance (through the Startup mobile app) with
8 labour and 2 environment laws
8. Tan saving for Investors

People investing their capltal gains in
the venture funds setup by govermment will get
gxemption from capital gains. This will help
arartums to allrscl rbure Wivestors.
4, Choose your investor

Afer this plan, the startups will have an
optlon to choosa between the VCs, giving them
the liberty to choose thelr Investors.
10, Easy exit

in case of exit — A startup can close its
husiness within 80 days from the date of
application of winding up
11. Meet other entreprensurs

Government has proposed to hold 2
startup fests annually both nationally and

stakehalders of a startup to meet. This will
provide huge networking opportunities.
Disadvantages of start up

1. Starting wp In India isn't that easy
because the cost is very higher compared to
other parts of the world. The taxes are higher
andthere are regulations from the government
that makes things more difficult.

2. Tough compliance laws that were
framed keeping in mind traditional businesses
have to be done away with in the case of start-
ups and new laws have to be framed keeping in
mind new-age businesses and its rapidly
evolving technology.

3. Lack of government-sponsored
physical incubatars with the latest technology

Backbone is important for an ecosystem 1o
develep. This along with mentors and subject
matter experts that can assist fust tima
entrepreneurs to handie the required paper work
for establishing the business and guide the
buziness to the next level of funding is essential.

4. The government has to identify
afficizls at the Centre and state level, in
coordination with state governments, and
initiate an extensive and ongaing training
program that will prepare these officials 1o be
entrepreneut frirndly and actually develop the
skills required to provide support, s neaded.

5. Startups using digital advertising
services Trom global companivs suchas Coogle,
Farchook, Twitter are foreed 1o poy & percent
eyualization levy oo Top G e o Vel d
their billing antily s not registered in Inidia.
STARTUP INDIA HUB

Startup India hub was operationalised on
15t April, 2016 to resolve queries and provide
handholding suppert 1o Startups. The hub has
handled more than 69,000 queries from
Startups through telephone, email and Twitter
To seeh darifications pertaining to Certificate
of Recognition as-a “Startup”, The hub has
mentared more than 450 Startups for incubation,

WWDW&M— -

support, etc. A Startup India Online Hut: launched
on 19th June, 2017 will corve a5 an online
platform where ail the stakeholders of the
Startup ecosystem can collaborate and
synergize their efforts. More than 10,000 users
have registered.

FUND OF FUNDS FOR STARTUPS IFF5)

& ‘fund of funds’ of INR 10,000 crores
ta support innavation driven Startups has been
actablished which is being managed by SIDBL
The corpus shall be released over two Finance
Commission cycles, by 2025. FFS invests in SEB|
registered Alternative Investment Funds {AlFs)
which, in turn, will imvest in Startups. INR 600
crore has been released to SIDBL Total
commitments stand at INR 6057 crore to 17
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Startup India Eabﬂmd:'m& rosperity
in India. Many enterprising people whao dream
of starting their own business lack the resources
to do so. Asa resulk, their ideas, talent and
capabilities rernain untapped and the country
lases out on wealth creation, economic growth
and employment,

Startup  India will help  boost
entrepreneurship and economic development by
ensuring that pecple who have the potentialto
innowate and start thelr owa business are
encouraged with proactive support and
incentives at multiple levels.

Neferenees
hitps: o startupindia. gov.ing
nitps: fwwostartupingiahub.oog.in
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ASTUDY OF PEREEI"H’ED SOCIAL
SUPPORT AND HAPPINESS
AMONMG ADOLESCENTS -

Anupréet Kaur Arora
Research Fellow Department of Psychology,
Panjab University . Chandigarh

..........

ABSTRALCT

Happiness is an aspiration of svery
human being, Happiness is related to positive
outcomes in multiple life domains, such as
academics, health and retatranship with parents,
teachers and peers, Being suooorted by
significant others makes one happier Kapming
this in mind, the present study explored the
interrelationship between percelved social
supportend happiness smong adolescents. Th
sample for the current investigation consiste
of 60 college students (where 30 were males
and 30 were females) in the age group of 1¢-
18 years in the tricity of Panchkuia, Mohali and
Chandigarh. The Oxford Happiness Question
naire {OHO) devised by Hills and Argyle [2002)

and Multidimensional Scale of Percelyed Social

Support { Zimat et al,, 1588) were administered
to the sample. Inter- correlational analysis was
used for statistical analysis, Results were
dizcussed In terms of its implications,
Keywords:

perceived social support, happiness,
adalescents
Al

To study the interrelationship of
perceived social support and happiness among
adolescents.
INTRODUCTION

Adolescents like all human beings, need
love, encouragement, appreciation and trust
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Retail Marketing in India

Mr.Abhijeat Kamble
Asst. Prof In Commerce,
Might college of artz and commernce, kofhapur

Ahstract

The retail sector is one of the most im-
i band sty ol tha Indlan acononyy malang up
10 percent of its economy, &5 well a5 8 percent
of its workforce, Despite its size, many of the
businesses thai operate within the country are
Tamily-cwned and operate within thelr houses.
Retziling In India is evolving rapidly, with con-
sumer spending growing by unprecedented
rabes and with increasing number of globzl play-
ers investing in this sector. Retall marketing re-
fers to the business of selling products to con-
sumers. Choly some businesses work in retail
rmarketing, while many others work further up
the supply chain, Retail marketers only sell prod-
uths to consumers.

The growth and potential of the sector
Iz bilng widaly acknowledged both in the do-

Many weli-known large business groups like
Reliance,Tata, Birla, and many lesser known
ones fike Pamtaloon Retail, Subhiksha, Spencer's
Retail, otc, have successfully attempted entry
intothe sector in supermarket and hypermarket
formats.
Keywards - Retil marketing, retall sector
Intreduction

The Indan Retail Industry is the fifth larg-
est in the world, Comprising of organired and
unorganized sectors, Indian retail industry ks one
of the fastest growing industries in India, espe-
cialhy over the last few years. Though initiatly
the retall industry in India was mostly unarga-

gEeaa’ February 2010 060
Issue-50, Yol-0l
nized, howeverwith Ihul:hangE of taste and praf-

erences of consumers, the Industry is getting
more popular these days and gettingorganized
as well. Retall laws in India are mainly placed
in the subsections of consumer rights and trad-
ing standarde. Since India doesn't have &5 or-
ganized a retail sector, it & easier to find and
buy goods from independant retailers. The Indian
retall sector agcounts for approximately 27 par
cent of the country’s gross domestic product
{GDP) and cantributes to 8 per cent of the total
employment. India continees 1o be among the
mnst attractive ineestment propositions for glo
Vil § i il hdaaltiples lasass wined regulatlon: aro
in force &t the central, state and local levels for
governing the retail sector,

Retall Marketing

RETl markelng retess 2o e vange of
activities underiaken by a relaiter 1o promaote
awareness and sales of a company’s prodecs.
it makes use of the common principles af mar
ketimg mix which inchude, product, price; placa
and promotion, Efective implementation of the
marksting mix is crucial for svccess in retail
miarketing.

Retail marketers rarely hive tha time or
funds to create their own prodects; they have
complicated refationships with manulacturers,
in the simplest type of contract, manufacturers

s

(ﬁatmmf}ﬂ
oy *__:ﬁ-"’

¥

—mm—m%—ﬂa—mﬁaﬂmmmmﬁ—m“—mmfﬂdudﬁjﬂﬂhﬂﬂjﬂ" thyern fiara certain

price to distributors, who sell the products to
customers in retail marketing establichments.
Both parties agree on prices beforehand, Only
very large corporations who are trying to expand
up their supply chaln and very small businesses
who create their products do not deal with sepa-
rate manufacturers. Retall marketers try to keep
as litthe inventory as possible, because the stor-
3ge space it requires can be very costly to the
business. Discounts and similtar promotions play
a large role in the marketing strategies of retall
marketers, Traditional food and grocery retail-
Img in Indlia which accounts for 70% of retailing
wias dominated by small, privatel-owned shogps
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and hawkers and was lrgely community based,
Thissector where almost all of the retall trade
geeurs is refermed toas the unorganised sector
It amploys 40 milllan people and contibutes 10%
of the gress domestic product. Wholesale foed
and grocery markets, consisting of private
agenls, have also been regulated and shaped
by palicy for the benefit of farmers and consum-
ers fram the district-level upwards In the form
of agricultural produce and market committees
[APRACS) o mandis (wholesale markets). Paral-
el o tha private sactor s a farge publicly funded
procurement and distribution system (PDS), re-
tailing through outlets called “ration shops™
where subsidised foodgraing are sold,
Traditional retail marketing and Madern re-
tail markating In Wndia

Traditional retail marketing contiues 1o
be the backbane of the Imdian retail industry,
with traditional/unorganised retailing contrib-
uting to ower 35 per cent of total retail revenues.
Cwer 12 million srnall and medium retail outlsts
exist in India, the highest in any country, More
than 80 per cent of these are run as small fam-
lly businesses, Prevalence of traditional retail-
ing is highly pronounced in srmall bowms and cit-
ies with prifmary presence of neighborhood
“kirgma” stores, push-cart vendors, “melas” and
"mandis". Organised formats are only in the ini-

-slagesof adoption in theee reglons. Lea

ing ratail plavers In the industry are beginning
to explore these markets and the rural consum-
ers are slowly beglnning to embrace the newer
organised retail formats. Moderm,Organised
retall marketing is growing atan aggressive pace
inurban india, fuelled by bourgeoning economic
actwvity, A large number of domestic and inter-
national players are setting up base and expand-
ing their business with newer organlsed retail
formats and intense competition driving inno-
vatlon.
Types of retailers
1. Small -5cale retatlers

(i) Street Stalls- These are shops with very

limitad space as they are usually constructed
on any available space on a busy street, They
are usually of a permanent nature. They are
owned by indepandent retallars or are small part-
nership firms,

{ii) Stalls in Markets or Bazaars- These
are small shops in specially constrected mar-
kats such as the Crawfard Market of Bormbay or
the Mew Market of Calcutta. The space |5
limited.The great advantage of such a stall is
that likely buyers are ahvays passing by, Such
stalfls may be permanent or as in the case of
'.\:'EEMHI' markels vl lages, iemporary, These arg
generally owned by the sobe trader or by part-
nership firmm.

{iv] Independent Retailers or Sole Trad-
are-Theee inckida grocar, bakorg, groongrocors,
fishrmgngers, etc,; and those who deal in mis-
cellaneous articles in universal demand; such
g cloth shopkeepers, book-2ellers, small stores
stocking articles such as sticks, umbreblfas,
hisots, shoes, hats, gloves, foys, elc

(v} Second-hand Dealers- These usuzlly
sell books, clothes, fumiture, motar-cars, 8tc.
and do very good business as they cater to the
needs of the majority of people who cannot af-
ford to buy new goods. These are owned by sale-
traders or -partmership firms,

{vi] Hawkers and Pedlars- They carry 8

salers or local retailers and move about from
locality to locality. They are usually found on
busy street comers. The goods they sell are
generally of inferior quality and temptingly
priced. As they are rarely found again in the
same spot there is no question of any guaran-
tee given or complaint made,
2, Large-scale Retailers

{i) Multiple of Chain $hops - The mul-
tiple or chain shop system originally developed
through the succes:s of retail shopkespers. A
Shopkeepers opens one shop which, for ex-
ample, becomes very successful, with the re-
sult that he opens a second shop, and with the
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amd thus with the increase of shops he natu-
rally wants mome capital which he abtains by
comvarting his organtzation into a fimited com-
pary.

(i} One Price Shops - The one price shop
varies from the hawker who salls cheap toys,
pens, &1c., all at the same price to the large cen-
trafly maned stores like Woolwarths of England
and America which has a store in nearly every
city. In the case of a central organisation which
runs a number of ane price shops, the articles
are bought at the centre on 4 large-scale and
then distributed among ts shops in various lo-
calities. In some cases the shops are perma-
nent while in other cases a one price chop s
opened termporarily in particular locality sither
to dispose of certain goods or to cateh a par-
ticular market while the demand tists.

(i) Co-operative Aetail Stores-fust as
the chain as the chain stores and the depart-
ment slores were set up to eliminate the profit
of the middlatman, so consemers have akso set
up their awn stores in order to keep the
middlerman's profit to themsehes, A CO-Dfra-
tivie society is formed in which members invest
their capital with the main purpose of supphy-
ing goods and services to its members at a fow
price through its store.The members alsoget an
interest on their capital, The store is managed
by representatives of the members. Consumers’
co-operatives are not suitable for consumers of

ey kow income levels as NEY MO NG D aslo
ta provide the necessary capital, and consum-
ers with high incorme levels are not intarasted
in the economies which are possible by means
of such stores. Thus these co-operatives are
particularty suitable for consumers of the lower
middle- class,

[iv) Departmental Stares - Many small
shops sell @ varety of goods but when this is
dome on a large scale varicus departments are
opened, each department selling different types
of article. Thus a large departmental store is
really a number of shops urider the same man-
agement and under the same roof, Departmen-
tal Stores are generally owned by joint stock
companies.Each depariment is treated as g
separals unit undera separate manages bt all

& e
Februsry 2019
1af | Issne-50, Yal-0l i a2
bemg centrally centroll ¢ Generzl Man-

ager and a Board of Directors. There is also a
staff Fersonal Manager to recruit and supernvise
the large staff necessary to run such a big
arganisation.

Iv} Mail-Order Business - These are or-
ganizations which condust their husiness
through the mail and thus extend the srale of
thelr aperations by reaching cut nta a widas
territony. The main problem of mail order busk
ness in Indfa consists of the various languages
prevalling in different parts of the country which
miakes it difficult far the mail order business o
extend outside a small local area.

{vi) Self-Service Stores and Supermarkets

In the case of well-known goods sobld in pack-
ages of convenient size with trademarks or trade
mames, there is really no need ta get any advies
or assistance from a salesman. Thus in Foraps
and Amersca many retailers have cut down the
=xpenses of employing a large staff by provid-
ing sell-service. The branding and packaging and
standardization of quality of poods make this
very easy, The fatest inshopping in England and
in Arnerica is the supermarket with b5 wire traol-
leys and white-coated floor walkers. The super-
market has created a. revolution in retail distic
bution and changed peaple’s buying attitudes,
Advantages

1The primary benefit of retail market-
ing is to bring awareness to the consumer that
the product exists to fill & need or 3 want that
e coinsumer has. Re
botween a product and its potential customer
target market,

L. Retail marketing also has the advan-
tage of increasing business profits, Retail mar-
keting can attract larger crowds to the retall lg-
cation. The more potential customers wha watk
through the door provides a patential for higher
sales, and a larger sales volume Brings In-
creased profitability to the retail establishment.

3.Retall marketing creates a healthy com-
petitive envifonment betweesn retailers, This ben-
efits consumers because |t helps to keep their
costs down when purchasing products. Retafl
marketing also helps keep competitors aware
of what the othar iz charging for the same prad-
uct, so it allows retailers to adjust prices as
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4} An indirect effect of retail marketing,
hoawever, is it creates fobs, When a retall store
hae more business, It also tends to nesd morsa
employees to help with the valume of business,
For potential employees that have experience
in the retall industry orwho are looking to break
into retail work, retall marketing can open up
gy new job opportunities.,

Challengas :
i} International Stendards:

Ewen though India has well over 5 mil-
lion retail outbets of different sizes and styles,
it still has a long way to go before it can traly
have a retail industry at par with Intarnational
standareds. This is whare Indian companies and
International brands have a huge role o play,
2} hellident supply chaln managerment

Indlian retailing ks still dominated by the
UTHIFGarEeo SeCIor and Inere & stil a ack or
efficient supply cheln management. Indla must
conoentrate on improving the supply chizin man-
agemeant, which in turn would bring down in-
ventary cost, which can then be passed on to
the consumer in the farm of low pricing.
3iack of Retall space

hiost of the retail outlets in India have
crtithets that are less than S00stuare feet inarea,
This Is wery small by International Standards,
4) Cultural Diversity

India's huge size and socio economic
and cultural diversity means there is no estab-

5 February 2019
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retailers as a non-efficient EFsErl'J!utmn channal
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s wery difficult to handle and can result in huge
losses. Infrastructure does not have & strong
base in India. Urbanization and globalization are
compelling companles to develop infrastriscture
facitities. Transportation, including railway sys-
terms, has to be more efficlant, Highways have
to meet global standards. Airport capacities and
poawar supply hiave to be enhanced. Warehouse
facilities and timely distribution are other ar-
eas of challenge. To fully utilize India's poten-
tial in retail ector, these major obstacles have
to be remoeed
liole of government

The Governmant is progressively under-
taking reforme and liberalising the retail sec
tor; thereby attracting significant forelgn invest-
ments. The regulatory and supervisory policios
are being reshaped and reoriented th meet tha
N Chalifnges ano opEoriunInies n this sec-
tor. To facilitate easler flow of Foreign Direct
frvestments ["FOI" | inflow, instead of having to
seek Foreign Investment Promotlon Board
{"FIPB®) approval, FOI up to 100 per cent is al-
loweed under the automatic raute for cash and
carry wholesale trading and export trading. FiI
up to 51 per cent is allowed, with prior Govern-
ment approval for retail trade in ‘Single Brand’
products with the objective of attracting invest-
ment, technology and global best practices and
catering to the demand forsuch branded goods
InIndia. Thisimplies that foreign companies can
nona sell goods sold globally under & single brand,

out the country, Manufacturers and retailers wil
have to devise strategies for different sectars
and segrments which by Hself would be challeng-
ing,
5] Human respuree problems

Trained manpower shortage is a chal-
lenge fating the organized retail sector In In-
dia. The Indian retailers have difficulty in find-
ing trained person and also have to pay more in
order to retain them, This again brings down the
Indian retallers profit levels
6} Challenges with Infrastructure and Logis-
tles

The lack of proper infrastructure and dis-
tribution channels in the country results in inef-
ficient processes, This Is a major hindrance for

suchasinthe case of Reebok, Mokia and Adidas,
However, retailing of multiple brands, even if
the goods are produced by the same manufac-
turer, is presently not allowsed. Relaxation of FDI
restrictions ara belng vigorously pursued by the
business and trade coalitions and are expected
to fall in place over the next 3-5years The most
comman channels for entry of foreian retailers
are the strategic licence agreements, franchis-
ing, distribution, manufacturing, joint ventures
and cash and carry wholesale trading, 100 per
cent FOI is allowed in whaolesale treding which
involves building a large distribution infrastruc-
ture to assist local retailers and manufacturers.
International firms can enter into agreements
with gamestic players, and set up base in India.
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The share of the multinational is resincted 16
439 per cent In this route,
Concluskon

Inelia’s retaill market is sxpected to be
worth about USS 4140 killion, with 5 per cent of
sales through organised retail, meaning that the
oppartunity in India remains Immanse, Retail

should centinue. bo grow rapldby up 40 LSS 535

billbon In: 2020, with 10 per cent coming from
organised ratall, reflecting a fast-growing middie
tlass, demanding highar quality shopping envi-
ronments and stronger brands. India remainsa
Hgh-potential market with accelerated retail
market prowth of 15 to 20 per cent expected
over the next five years, supported by GDF
growth of & to 7 percent, rising disposable in-
care, and rapid urbanization. Indian markat has
high complexitias in terms of a wide gaographic
spread and distinct consumer preferences vary-
ing by each reglon necessitating & nesd for -
calization even within the geographic wones, The
retail trade in India is now undergoing an inten-
siva structural change which could cause irre-
versitle damage to local commaodity supply
chalnsand competition. The existing regulations
are not adequate to fulfil the new requirements.
FDF in whobeszle and the growing Invalverment
of Indiin corporate firms in retail is consolidat-
ing the hold of big business in the retall marke!,
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Social Changes Among The
Rural People Through
MGNREGA; A Geographical
Study Of Saran District

Vikash Hanjan
Research Schodar, Deptt. Of Geography,
1. B, University Chapra, Bihar

ABSTRACT

The present study aims to analysis socisl
Changes among the rural peope ol Sarmndstac
In particular due to MGNREGA, dynamic creal hve
programmes of Central Government Lo ensure
100 days work of every handhold in 2 year, The
primary data is collected through a sef of
questionnaire and data & processed with simple
statistical method, the results and finding are
useful for scholar social schences of general and
planner of rural planning in particular,
Keywords — Social Change, Dynamic creative,
Rural planner
INTRODLICTION

thesociety, education, higher job, and pawer in
the society. The social Hfe MGMNREGA worker is
changing day to day due to thelr awareness
towards education. This revolutionary act has
browght educational awarensss emaong wnskiil
ruralworker, It 5 true that the peopleeven living
in rural area have realized the important of
education in the present social set up, and both
rich and poor want to get thelr sducated bt
respondents of MGNREGS warkers families are
conscious of education than other families, They
try to spend more meney on proper education.
As such they have started providing tultion to
their children also; they are sending their
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the players about this while playing. .

2. It is necessary to have the necessary
literature and field for the volleyball game, 50
that the plavers can ba interestad in playing the
game about themselves and try to get the
knowledge of the game themselves,

3. This type of examination can be done
in other areas refated to the game,

4. The Introduction of high level players
and the help of the movie related to the games
should be explained by the players o that they
are inspired by the game,

5. A calculation fist can be prepared for
national and international leval,

b. The history of the pame and a1
literature of the game of willeyball should be
given to players,

7. This kind of critical knowledge test
can be prepared for the students of sertnding
g mgner JEZGFII:I'EF:-'.

4. A compilation list can be prepared for
national and international level,
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Women and work life bala

Mr. Abhijeet Kamble
Head, Dept. of Cammerce,
Night College of Arts & Commarce Kathapur

Abstract

The scientist albert Einstein said th it
“Life is like riding a bicycle. To keep our balan: e
we must keap moving™, Changes in the soci, I,
pelitical and economic fabric of societies have
influenced and continue to influence bath the

nature of empleyment ard its relationship to lite
outside work Werk and family are connected in

many subtie and nol-so-subtie social, econamic
and psychological ways. Work-life balance is the
estrangement between work iife and personal
life. Considering the type of work in a classical
sense, it is seem that career and personal life
are interwoven, It is the margin that to create
between profession. career or husiness and
every other sepment include the family, persanal
growth, spirituality, fitness and health, and
cemmunity and friendships. Forming and
achisyi T o
persanal life is considered to be a work-life
balance issue,

Work-life baiance is employment
practices thal enable employees to reconcile the
competing claims of work and family by reeting
their personal and professional needs and
respansibilities, Today indian women working
inalmost all types of professions demonstrating
that thiere is ne gender differénces in work,
Introduction

Traditionally the role of women was
restricted only to househald purpose. They were
looked upon as homie keeper and were restricted
to work outside the home, Now, women are

$oPrinting Area | Interdisciplinary Multilingual Refereed Journal &
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actively participating in various economic  work-life Balance should be defined, measured,

activities and simultaneously managing thui
farnily and work life. Their traditional role of
hamemaker has been transformed Into the new
role of professlonal womern. Today, with the
improved and well manaped aducation system,
employment opportunities, advanced technology,
most of the family became dual-eamers, multi-
earners and this is also the reason for an
Increase in expenses and necessities. Women
achieved incredible progress in her life. Because
of increase In pressuros at work place and
valuable demands at home, the work-life
balance is an important lssue. Work and the
family are connected in many subtie and not
so-subtle social, economic and psychological
ways. Forming andachieving s Dalance betwech
the work and personal life Is considered to ba a
work-life balance (ssue, Work-life balance does
not mean getting an equal balance between
family and work life, It Is trying to schedule an
equal number of hours for various waork and
personal activities which is usually unrewarding
and unrealistic.
fiesearch Methodology:

The research paper is conceptual in
nature. In order to develop basic insight

use of secondary data. The researches has
referred books, journals, magazines, news
papers and varlous websites.

Work = Life Balance

“& comfortable state of eguilibrium
achieved between an employes’s primary
pricrities of their employment position and their
private fifestyle”

It is generally agreed that work-tife
balance is Important for an individual’s
psychological.

- Well-being, and that high self-esteem,
satisfaction, and overall sense of harmaony in
lifa tan be regarded as indicatars of a succasshul
balance between wark and family roles.
However, there is a lack of consensus on how

and researched, and thus, the theorlzing afwhal
constitutes work-life balance, how it develops
and what factors enable or hinder it, 12 still In
progress.

Peaple have family and persana
responsibiiities and needs outside the work
whather it is caring of children andfor elderh
parents, or the pursult of personal interests
activities, Finding ways to accommuadate thest
responsibilities and needs can make a rea
difference to employees and to an organization
Work-life balance is about adjusting working
patterns. Regardless of age, race or gender
gyeryone can find 2 rhythm to help then
rnmhme work with their ather responsibilitie:

S1io II Fprrs o i.-:li.-'\.|-11|1nrn fire

'sprpar-uj I 1986, It is defined as a “state o
equilibrlum in which the demands of both ;
person’s job and persenal life are equal”.
Employess benedit from being happier at wor
and at home, a5 well as:

1. Greater respansibility and a sense o
cwnership.

2. Better relations with the veies. nen

3, Improved self-esteam, health

concentration and confidence,

mem%ﬁe&mmt——

Emplayers benefit from having a mor
motivated, productive and less strosse
workfores, as wall as:

1. Lower recrgitment and training cost
associatgd with reduced staff turnover rates,

2. Less loss af knowledge workers t
mmﬁﬂﬂﬂi‘s

g Improved quality of applicants.

&, Increased return on investment |
training as employees stay longer.

5. Beduction in workers stress levels
Importance of Work Life-Balance to wome

Today's career women are continual
chalienged by the demands of full-tima work ar
when the day is done at the office, they can
more of the responsibilities and commitimen

&Frlntlng Araa : Interdiselplinary Multilingual Refereed Jnurnakjﬂ{



af

.

arg

.,.ld

sts,

¢l eint

Wewed Intérnational Jourral | Tssne-56, Vol-02

e 3 juggling act that
incdfudes multiple respuiﬁﬂiiﬂfig:_sjﬁ.wﬁ, heavy
meeting schedules, business trips, on top of
managing the daily routine responsibilities of
life anel home. “Successfully achieving work/lifo
balance will ultimately create a more satisfied
workforce that contributes to productivity and
sucress jn the workplace.”

Work Life Balance and India

Ancient India women enjoved many
freedoms, in recent history women have been
relegated to a lower status than males in
practically all spheres of |ifa, Thic has led to
figh gender ineguality in the country, Working
women formvabout 30-35 percent of the working
population. Most of these women are employad
in the unorganized workforce, where they are
either self-em-ployed or are wage earners
without formal emplovment contrarts and
ineligible for any social henefits,

Institutional support for work and family
issues is low In Indiz and takes the form of
povernment policies that are progressive on
paper but poorly implemented. Some of the
Important government policies that address
work and fam-lly concerns include the Matemity
Benafits Act of 1961, the Factories Act of 1948,
and the amendment ta the Indian penal cods
{1869} section 509 aimed at addressing sexual
harassment |n th
Companias Bill 2012 gives emphasiz on the
appointment of one woman directur. The
Mekinsey study also indicates that companies
demonstrating organizational excellence had
hlgharnumberafmnenMthefrtopmanagement

As per the Factorles Act of 19438, an
employer must provide child care facilities for
children below the age of 6 where more than 30
women workers are employed. A factory,
acrording to the act, s any erganization with g
minimum of 10warkers engaged in manufacturing
anany day of the preceding twelve months. The
Factories Act also provides guidance on
minimurm and maximum working hours along

J'J'Ig g'fun'z' August 2019
with lunch breaks and small breaks.

The Maternity Benefits Act af 1961
entitles a woman te 12 weeks of leave with “ull
pay associated with the birth of a child. Uniler
this act, it ls unlawful for an employer to
discharge or dismiss a woman during or on
account of maternity leave, except for gross
misconducl Further, a woman worker must be
permitted to take 2 nursing breaks in addition
te normal breaks until the child is 15 months
(=1 %

Organisational pelicies related Work Life
Balance in India

Work/life balance stralegies enhance
the autonemy of workers in coordinating and
integrating the work and non-waork aspects of
their fives.Orpanisations have Increasinghy besn
developing formal policies that attemgpt to
farilitata tha e le liba monis e Theo - {miyganrlp Fpa
ef work life <iratepios have been created 1o hely
emplayzes balance thelr work and non-work
lives: flexible work options, specialized leave
policies and dependent-care benefits, These
include & range of policies and practices cuch
s, Compressed work week, Flexitime, lob
sharing, Home telecommuting, Wark-at-home
programs, Part-time work, Shorter work days
for parents, Bereavement leave, Paid matemity
leave, Paid leave 1o care for sick family

i terity-leave Snsitefmerm—site——

company childcare, Company referral system for
childcare,
Suggestions for pood work life balance

Career advancement opportunities
should be provided to the young women

employees forprofessional and personal growth,

Attending social programs and family
events will be the better aption to reduca tha
FIH.'SE.;JFE of the women employee in the
waorkplace.

Maragement should undertale a review
of existing policies,

The employees should be 'sivan tha
facilities like career breaks, flexible time, jab

ﬂhﬁl‘lﬁng Area : Interdisciplinary Multilingual Refereed Journal
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shaning, creche facilities, counseling services for
employees and physical exercise facilities,
transportation facility so that they helping them
in balancing the family and professional life.

Time managemeant is the best solution
farwomen employees which hilp them to reduce
the worl-life Imbalance, Self management also
important to maintain the professional and
personal life.
Concluskon

The status of women in India has seen
many changes over its long history .1t is
important for employess te malntain healthy
balance betwean their work and personal like,
The study concluded that the Indian women
smnbovees percelved moderate level of work
iife balance and they are giving high concern
for both career and family. Work-life balance
policy of the organisation should be custormizad
to the individual needs and if employees have a
good work-fife balanee the organisation will be
mare effective and successhul,
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abstract

Education makes & great difference 1o
society and it is panacea of all social diseases.
It i5 an Instrument to develop social gualities
copnitive gualities and understanding of peaple
It is the process of facilitating leamning or the
acquisition of knowledge, skills, values, beliefs,
leaming and values. In formal education the task

of all these leaming is assigned to the persen
marmed as teacher. The teacher is a dynamic

LB
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just like 3 body without soul, a skeleton without

flesh and blood and a shadow without
substance. There is no greater need for the
eauise of education today than the need for mandy
man and matherly women as teacher for the
young, As social engineers, the teacher can
socialize and humanize the young by their
qualn'ues For attaining this goal the teacher
needs o be professionally committed. Accarding
to resgarch professionals commitment is an
attitude that someone has towards his/hes
profession, Professional commitment means the
self promise [0 put every possible effart in ones
professicnal work It refersto being invalved and
balieving In the principles of profession
Introduction
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Municipal solid waste
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Sofid waste management is one among
the basic essentialservices providad by munici-
pal authorities in thecountry to keep urban cen-
ters clean. However, itisamang the most poary
rendered services in the baskel —thesystems ap-
plied are unseientific, autdated and inefficient:

" Population coverage Is low; and the poOr are

marginalired Waste is fittered all over leading
Lo insanitary Mving conditicns.bu nicipal kaws
governing the urban local bodies do nathave
adequate provisions 1o deal effectively with the
Bver growingproblem of solid waste manage-
ment. With rapidurbanization, the situation s
beceming critical. One of the major problems
being faced by cities and towns relate to man-
agement efmunicipal solfid waste (MSW). Waste
Quantities are increasing and municipal avthor-
ties arenct able to upgrade or scale up the fa-
cilities raguired for proper managemant of
suchwastes. In many cities and towns, garbage
is littered on roads and foot-paths.
Introduction

There were about 104 cities EEnerating
KISW above 150 tonnes per day (TPD) and 295
cities generating above 50 TPD. The maost com-
prehensive study on solid waste géneration in
Indian cities is “Assessment of the status of
municipal salid waste management in metre
citles, state capltals, class | cities, and class ||
towns in India®, published in 2005 by Central

Enviranmental Enginaering Research Institute
IMEERI]. This study covernd 59 cities, The sty
documented per capita waste generation val-
ues and calculated the total waste ganerated
depending upon the population of respective
tities. Although the collection, transpostation
and sclentific disposal of MSW In abaut 26 cit-
bes wiere covered in Service Level Benchmarking
ISLBF conducted by the Ministry of Urkian De-
velopment {MOUD), the quantum of wastes
ganerated in ather cities has never been ad-
dressar |ebtervgd 3 poennsity to decumenl
wiaste genaration In more cities and attampred
to address that through this table, This takle
puts the waste generafion in urban India at
{above} 136,000 TPD at an average per cEpita
generation of 500 grams/day, It presents the
approximate wasle gensration values and PET
capits waste generation rates in 366 Indian ct-
ies for 2011 to ba the largest of such compila-
tions yet. Urban india generates 188,500 tannes
per day [B8.8 million tonnes per year) of mu-
nicipal solid waste {MSW) at a per capita
waste generation rate of S00grmims/ person/day,
Research Methodology:

The research paper is conceptial in na-
ture. In order to develop basic insight regarding
the concept, the researcher has made use of
secondary data, The researcher has reforrad
books, journals, magazines, newspapers and
varkous websites.

Definition of Municipal selid waste

All types of solid waste generated by
househedds and commercialestablishments, and
collected wsually by Iocal government bodies,
Municipal Solid Waste Management Fules,
2000

MManagement Rules, 2000Rule(d)- Stipu-
lates Responsibility of Municipal autherity “Ev-
ey Municipal authority shall, within the territe-
rial arga of the municipality, be responsible far
the implementation of the provisions of these
rubes, and for any infrastructure develapmant

@EEEL: nterdisciplinary Multilingual Referaed IR impact Factor 7.044(1LIF) |
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